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ABSTRACT 

The relationship between country of origin of a product and its impact on consumer decision making is a 

much researched for long in the various parts of the world. It is very critical to examine what does an Indian 

consumer think about his/her preferences for products originating from different parts of the globe. Does it really 

matter for him whether the product is made in India, China or USA for instance ? The Country of Origin 

significance gets evolved in the mind of the consumer from his/her experience, exposure and information about the 

product and from the references of others. The present research is aimed at investigating such preferences of Indian 

Consumers. The statistical analysis shows that Indians in general try to know the Country of Origin of product 

though they don't change their decision drastically if the product is not made in a country of their choice. This can 

be concluded from the study that the country of origin of a product has a significant influence on the quality 

perceptions of a product. It is further observed that consumer’s perceptions of various countries are definitely linked 

to quality of product, and if they try to be product specific,the they try to be country specific as well.  
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